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This policy document is our guide to ethical business commitment and is shared 
among the entire Key Merchandise team. It cannot cover every situation or 

circumstance, but it can be summarized in one simple idea: 
“do what is right.”

We believe that ethical behaviour is not just the right thing to do, it is the 
foundation of any lasting business success.
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SUPPLIER CODE OF CONDUCT

Key Merchandise strives to conduct its operations with honesty, integrity and openness, and with respect for the 
human rights and interests of our employees. We similarly respect the legitimate interests of those with whom we 
have relationships. Our reputation is an asset, as valuable as our people and our products. We expect the highest 
standards of behaviour from all our employees, suppliers, their workers and those with whom we do business. By 
becoming a supplier, you are stating that you share the values embodied in these fundamental principles.   

Legal Requirement
We implement the law, rules and standards of the Dutch goverment, such as Employee law, environment protection law, 
trading law, product standards, etc.

Child Labour
No recruiting juveniles under the age of 15.

Involuntary Labour
Shall not force employees to work by resorting to violence, intimidation or illegal restriction of personal freedom; No 
humiliating, giving corporal punishment, beating, illegally searching or detaining employees. Employees shall have the 
right to be employed on an equal basis, choose occupations, obtain remuneration for their employee, take rest, have 
holidays and leaves, obtain protection of occupational safety and health, receive training in vocational skills, enjoy 
social insurance and welfare, and submit applications for settlement of employee disputes, and other rights relating to 
employee as stipulated by law.

Health and Safety
Establish and perfect the system for occupational safety and health, strictly implement the rules and standards on 
occupational safety and health, educate employees on occupational safety and health, prevent accidents in the process 
of work, and reduce occupational hazards. 

Freedom of Association
Employees shall have the right to participate in and organize trade unions in accordance with the law. Trade Unions shall 
represent and safeguard the legitimate rights and interests of employees, and independently conduct their activities in 
accordance with the law.

Non-discrimination
Employees shall not be discriminated against in employment, regardless of their ethnic community, race, sex or religious 
belief.

Working Hours
Employees shall work for no more than 8 hours a day and no more than 40 hours a week on average. Guarantee that its 
staff and workers have two days off in a week. Company shall arrange holidays for employees in accordance with the law.

Wages and Benefits
The distribution of wages shall follow the principle of distribution according to work and equal pay for equal work. Wages 
shall be paid monthly to employees themselves in form of currency. The wages paid to employees shall not be deducted 
or delayed without justification. The employing unit shall pay wages to employees who observe statutory holidays, 
take leaves during the periods of marriage or funeral, or participate in social activities in accordance with the law. The 
sources of social insurance funds shall be determined according to the categories of insurance, and an overall pooling 
of insurance funds from the society shall be introduced step by step. Company and employees must participate in social 
insurance and pay social insurance premiums in accordance with the law.
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Suppliers
Our company builds long term relationships with its suppliers with the aim to be part of the team. We will always give 
its maximum involvement and trust in return for an unconditional commitment to our quality standard and continual 
improvement requirements. We perform random checks to monitor potential nonconformities.

Environmental checklist
Follow the environment protection law not only in China but also think about the environment requirements in final 
destination. E.g. low Cd, AZO free, food safe, etc. One of the sustainable development goals is to ensure sustainable 
consumption and production patterns. This means that resources are used wisely and waste products and pollution 
are minimized. Sustainable consumption is important to achieve overall development plans; reduce future economic, 
environmental and social costs; strengthen competitiveness and reduce poverty.
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EMPLOYEE CODE OF CONDUCT

ACCOUNTING AND REPORTING
We are committed to providing full, fair, accurate, timely and comprehensible information in Key Merchandise’s public 
reports and any other communications.

ANTI-CORRUPTION AND BRIBERY
We have zero tolerance for corrupt activities. Consequently, we will never offer or accept bribes, rewards or benefits – 
either directly or indirectly.

GIFTS, ENTERTAINMENT AND OTHER BUSINESS COURTESIES
We will never accept or offer gifts, favours, entertainment, hospitality or any other kind of business courtesy that could 
inappropriately affect or appear to inappropriately affect the outcome of business decisions.

MONEY LAUNDERING
We do not accept, support or facilitate money laundering.

CONFLICT OF INTEREST
We must avoid any conflicts of interest and not allow our private financial or personal activities to interfere or appear to 
interfere with Key Merchandise’s best interests.

COMPANY PROPERTY AND RESOURCES
Key Merchandise’s property, products and resources are to be handled responsibly and appropriately.

TAXATION
We shall comply with the tax legislation and regulations of each country in which it operates.

FAIR COMPETITION PRACTICES
We support free and fair competition, which is ethical and lawful.

CONFIDENTIAL INFORMATION
Any confidential information relating to Key Merchandise’s present and future business operations is to be kept strictly 
confidential, and may only be used in connection with your employment at Key Merchandise.

EXTERNAL COMMUNICATIONS
We are not permitted to make statements on Key Merchandise’s behalf, or to provide company information to outsiders, 
without proper authorization (e.g. by way of authority based on the Employee’s position at Key Merchandise).

POLITICAL INVOLVEMENT
We observe strict neutrality with regard to political parties and candidates.

DELEGATION OF AUTHORITY
Key Merchandise’s management system and contracting processes are designed to help Key Merchandise protect its 
assets and provide the appropriate controls needed for Key Merchandise to run its business effectively.

INTELLECTUAL PROPERTY RIGHTS
Each Employee hereby assigns to Key Merchandise all right, title, and interest in any intellectual property (e.g. patent) 
which the Employee has developed while in the employment of Key Merchandise, subject to the laws on intellectual 
property rights.
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REPRESENTATION OF KEY MERCHANDISE’S PRODUCTS
All representations made by Employees concerning Key Merchandise’s products and services must be current, accurate 
and not misleading or false.

LEGAL COMPLIANCE
We will comply with any laws and regulations that apply to its business.

IMPORT AND EXPORT CONTROLS
We are committed to complying with import and export laws and regulations.
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HUMAN RIGHTS POLICY

Key Merchandise is committed to the creation of long-term sustainable value for its stakeholders, and is firmly convinced 
that the respect and support of fundamental human rights is essential for building a better future for our company and the 
communities in which we do business. Key Merchandise promotes these principles within its sphere of influence, expecting 
its suppliers, contractors and other business partners, with whom it does business, to adhere to these standards.

OUR EMPLOYEES

CHILD LABOR AND FORCED LABOR PROHIBITED
Key Merchandise does not use or condone child or forced labor in any of our global operations or facilities. Child labor is 
employment of persons younger than the legally permissible age for work of the location/geography in which the work 
is carried out, in any case not younger than 15 years of age unless an exception is expressly supported by international 
conventions, including regulations related to training or apprenticeship programs for students younger than 15. Key 
Merchandise takes measures to prevent and eliminate human trafficking and any form of modern slavery. In addition, 
we do not tolerate any improper worker treatment, such as the exploitation of children, physical punishment, abuse 
or involuntary labor. No employee should tolerate any form of unacceptable treatment of workers in our operations or 
facilities. 

DIVERSITY AND INCLUSION
Key Merchandise workforce members contribute to company performance and are vital to the achievement of business 
targets and results. We are dedicated to fostering a diverse and inclusive workplace. Around the world, we strive to 
ensure equal employment opportunities for members of our workforce based on merit without regard to race, color, sex, 
sexual orientation, gender identity, transgender status, age, protected veteran status, marital status, religion, national 
origin, disability status, genetic information or any other basis protected by local laws, as applicable. This applies to all 
terms and conditions of employment, including but not limited to hiring, placement, promotion, termination, layoff, recall, 
transfers, leave of absence, compensation, and training.

Those who provide input into employment decisions should ensure that our workforce members are hired and rewarded 
based solely on their qualifications, achievements, and capabilities.
Each member of the Key Merchandise workforce plays a key role in creating equal opportunity for others. 

NO DISCRIMINATION OR HARASSMENT
Key Merchandise is committed to providing a workplace free of discrimination and harassment. The company expects that 
all persons in the workplace will be treated with dignity, their rights respected, and their privacy maintained. 

FREEDOM OF ASSOCIATION
Key Merchandise respects workforce members’ freedom of association. Workforce members are free to choose to 
join a trade union in accordance with local law and the rules of the various trade union organizations. Key Merchandise 
recognizes and respects the right of employees to be represented by trade unions or other representatives established in 
accordance with the locally applicable legislation and practice. When engaging in negotiations with such representatives, 
Key Merchandise’s actions and behavior seek a constructive approach and relationship. 

EMPLOYMENT CONDITIONS
Key Merchandise is committed, among others, to:
• observing all applicable employment, wage, and working hours laws;
• honoring our collective labor agreements;
• offering compensation and benefits to all members of our workforce in a fair, objective, and
equitable manner. 
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SAFE WORK ENVIRONMENT
Key Merchandise conducts its operations with the highest regard for the health and safety of its workforce in accordance 
with applicable laws. The company and its management are dedicated to continuously improving health and safety 
measures to help ensure that the potential for injury in the workplace is minimized, with the ultimate goal of zero 
accidents. 
A safe work environment means not only preventing injuries and diseases, but also improving the working environment 
and workplace conditions, including access to adequate and safe water supply, sanitation and hygiene. 
 
OUR BUSINESS PARTNERS AND SUPPLIERS
Key Merchandise expects our suppliers, contractors and other business partners with whom we do business, to adhere to 
our standards, including, but not limited to, human rights and labor practices complying with all occupational health and 
safety related rules and regulations, and adopting measures and standards that contribute to an overall improvement in 

occupational health and safety performance throughout the value chain.
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ANTI-CORRUPTION POLICY

Key Merchandise is committed to compliance with all applicable anti-corruption laws that concerns its operations.

BRIBERY OF GOVERNMENT OFFICIALS PROHIBITED
No Key Merchandise director, officer, employee, supplier, or business partner may directly or indirectly, give, offer, 
promise, or authorize bribes, kickbacks, payoffs, or other improper payments or transfers of anything of value.
“Anything of value” includes: cash, cash equivalents (such as gift vouchers and gift cards), loans, discounts, free items, 
offers of employment or education, club memberships, as well as gifts, business hospitality (meals and entertainment), 
and travel that do not comply with the requirements of these guidelines.

COMMERCIAL BRIBERY PROHIBITED
Key Merchandise also prohibits bribery in the context of private transactions. Thus, no Key Merchandise director, officer, 
employee, agent, or business partner may, directly or indirectly:
• give, offer, promise, or authorize bribes, kickbacks, payoffs, or other improper payments or transfers of anything of 
value;
• agree to receive, or accept kickbacks, payoffs, or other improper payments or transfers of anything of value in 
connection with Key Merchandise business.

CHARITABLE DONATIONS AND SPONSORSHIPS
No donation, whether made to a government agency or any other charitable organization, may be made with the 
purpose or intent of benefitting the personal interest of that person. Adequate due diligence processes and controls are 
critical on the organization receiving the donation to avoid potential conflicts of interest.

RECORDKEEPING
Every workforce member is responsible for accurately maintaining and reporting records of expenditures relating to gifts, 
business hospitality, or travel in accordance with local Procedures.

REPORTING VIOLATIONS OF THESE GUIDELINES
Employees and third parties should report any suspected violations of these Guidelines. 
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OCCUPATIONAL HEALTH & SAFETY POLICY
Key Merchandise is committed to providing healthy and safe working conditions. Key Merchandise complies with all appli-
cable legislation and regulations and aims to continuously improve health and safety performance.

Everyone at Key Merchandise has a role to play. Managers are responsible for the occupational health and safety of their 
reports and third parties under their control. As a condition of our employment, we all have a duty to work safely. This 
Code Policy outlines our individual and shared responsibilities for health and safety.

MUSTS
Employees and others working for Key Merchandise and visitors to Key Merchandise offices must work and behave safely. 
They must:

• Comply with health and safety procedures and instructions relevant to their work and/or about which they have been 
trained or notified;

• Help ensure that those they work with, including suppliers and visitors, are familiar with and follow applicable health and 
safety procedures and instructions;

• Only undertake work that they are trained, competent, medically fit, sufficiently rested and alert enough to do;

• Make sure they know what to do if an emergency occurs at their place of work or at a site they are visiting; and

• Promptly report to local Key Merchandise management any actual or near miss accident or injury, illness, unsafe or 
unhealthy condition, incident, spill or release of material to the environment, so that steps can be taken to correct, prevent 
or control those conditions immediately.

All Key Merchandise offices leaders have overall operational responsibility for health and safety at their location and must:

• Identify health and safety hazards and manage/control risks arising from the offices routine and planned operations, 
activities and services;

• Develop site-specific health and safety improvement objectives and monitor performance, including an annual review of 
the management system’s effectiveness and adequacy;

• Report all incidents;

• Maintain, communicate and test site emergency plans;

• Ensure all employees, contractors and visitors receive information and training in health and safety relevant to their roles 
and activities.

MUST NOTS
Employees and others working for Key Merchandise and visitors to Key Merchandise offices, must not:
 
• Undertake work or related activity, such as driving, when under the influence of alcohol or drugs, or when using medica-
tion improperly;
 
• Carry on with any work that becomes unsafe or unhealthy;
 
• Assume someone else will report a risk or concern.
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CODE OF ETHICS

1. Introduction
This Code of Ethics sets out the standards and integral, core values of Key Merchandise. It shows to all external parties 
what Key Merchandise stands for and its commitment to sustainability. This must be uploaded on our company website 
www.keyme.eu, so that it is easily accessible for all external parties. By communicating our standards and values, we 
expect the external parties we work with to also uphold these standards. This code can be updated in this document 
whenever there are changes or new values which must be added.

2. Code of Ethics

2.1 Health and safety
Key Merchandise considers its employees’ health and safety a top priority. We ensure safe working conditions, and work 
environment for all of our employees. We provide the necessary information to all employees in order for them to conduct 
day to day activities in a safe manner.

2.2 Labour practices and human rights
Key Merchandise considers its employees as one of its biggest assets. As a result, we ensure that all of our employees are 
treated with respect and dignity. Moreover, Key Merchandise does not condone any forced or child labour within its own 
operations or of those within its supply chain.

2.3 Discrimination and harassment
Key Merchandise does not condone any discrimination or harassment within its business operations. We do not engage 
in any discriminatory practices with regard to characteristics such as race, age, sex, political opinion, religious beliefs. In 
addition, we are committed to never let any of our employees be subject to any physical or psychological harassment or 
abuse.

2.4 Working conditions
Key Merchandise prioritises its employees and therefore ensures that all of our employees receive adequate working 
conditions and work environment. We make sure that all employees are compensated appropriately with adequate wages, 
and sufficient benefits.

2.5 Energy consumption and GHG emissions
Key Merchandise strives to reduce negative environmental impact wherever it possibly can. We are committed to 
integrating measures and actions that reduce energy consumption and GHG emissions within our business operations. 
We ensure to take appropriate measures wherever we can, and monitor the consumption and emissions to observe our 
progress.

2.6 Waste management
Key Merchandise understands the importance of proper waste disposal and management. We strive to increase or 
improve appropriate waste disposal wherever we can. This includes responsible actions such as segregation of waste 
(plastic, paper, glass etc.), and monitoring of our actions in order to understand how much waste is recycled and to 
observe the progress of that.

2.7 Water management
Key Merchandise is committed to conduct responsible water management wherever it can within its office environment. 
We strive to conserve water and ensure that it is not being used unnecessarily.

2.8 Anti-bribery and corruption
Key Merchandise does not condone any practices of bribery or corruption. We ensure that we only implement ethical 
business practices within our operations. We do not stand for any fraudulent and unethical behaviour. Therefore, we do 
not work with companies that have such practices within their operations.
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2.9 Confidentiality and data protection
Key Merchandise takes data protection and confidentiality seriously and ensures that we make use of all data responsibly. 
We ensure all client, partner, supplier, and any other third party data is stored safely and is kept confidential.

2.10 Information security
Key Merchandise takes information security seriously and ensures that all information is protected appropriately and is not 
accessed by unauthorised parties. We do so by implementing structure and guidelines regarding information security.
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REACH REGULATION

In June 2007, the European Union Regulation concerning the Registration, Evaluation, Authorisation and Restriction of 
Chemicals (REACH) was first released. This Regulation establishes specific duties and obligations for companies in the 
European Union (EU) that manufacture or import substances on their own, in preparations, or in articles. 

• Under the structure of the REACH Regulation, Key Merchandise is a manufacturer and supplier of “articles” to our 
EU customers through several Key Merchandise entities located within the EU. We do not manufacture or supply 
“substances” or “preparations” and our articles do not involve the “intentional release of substances”. Accordingly, we 
foresee no registration or pre-registration requirement for the products we supply to you. 

• Key Merchandise believes that even though REACH is a EU regulation, the Key Merchandise products are affected in all 
geographical regions. Therefore, Key Merchandise implements REACH on a worldwide basis.
 
• Key Merchandise is constantly monitoring the Substances of Very High Concern (SVHC), as defined by REACH, in our 
products. This will be an on-going.
 
• The customers are encouraged to visit the following site to get the most up to date 
information on current list of SVHCs under REACH: http://echa.europa.eu/chem_data/authorisation_process/candidate_
list_table_en.asp 

• Key Merchandise products (articles) do not contain Substances of Very High Concern (SVHC) above the threshold value 
declared as per ECHA till 15-June-2025 with 163 SVHC.
 
For additional information, please contact Clarine van der Meer, at c.vandermeer@keyme.eu
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ROHS DECLARATION

Key Merchandise is dedicated to serving you by providing high quality promotional items that meet environmental 
regulations, including REACH (Registration, Authorisation and Restriction of Chemicals, European Union Regulation (EC) 
1907/2006). We are providing you the following information to assist you in meeting your environmental policies and 
procedures.

RoHS Compliance
• Key Merchandise has been producing promotional items that are RoHS compliant for the last several years. A majority 
of Key Merchandise products are RoHS compliant. All Key Merchandise products that are compliant with the RoHS 
COMPLIANT meaning that the substances restricted by the EU Directive 2002/95/EC and subsequent amendments of the 
European Parliament are not contained in a fi nished product above threshold limits stated below. Key Merchandise cannot 
guarantee that inventory held by distributors or other third parties is RoHS compliant.

• The compliance of Key Merchandise products with RoHS is affected through: 
o Strictly controlling the materials and fi nishes that are used in our products
o Periodic audits of our suppliers to insure compliance
o Periodic analysis, on an as-needed basis, of our products
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MODERN SLAVERY POLICY

Key Merchandise has a zero-tolerance approach to slavery and human trafficking. We are committed to ensuring that there 
is no modern slavery or human trafficking in their supply chains or in any part of their business.

The Key Merchandise modern slavery policy reflects our promise to act ethically and with integrity in all our business 
relationships. We implement and enforce effective systems and controls to ensure slavery and human trafficking are not 
occurring anywhere in our supply chains.
 
Our supply chains and supplier adherence to our value Key Merchandise’s relationships with all suppliers have been 
established over some years and are built upon mutually beneficial factors. We have close and personal links and contact 
with the owners or directors, reflecting the fact that we partner with small and medium-sized operations in the main.
 
When we appoint new contractors or suppliers, we pre-qualify them through a due diligence process. 
We look at company performance and get references from other customers to establish that they are suitable.
 
To date, we haven’t been made aware of any human trafficking or slavery activities within the supply chain. However, if any 
were highlighted to us, we would act immediately in accordance with our legal and moral obligations.
 
Due diligence process

Key Merchandise has systems in place to:
• Identify and assess potential risk areas when considering new suppliers.
• Regularly review their existing supply chains.
• Mitigate the risk of slavery and human trafficking occurring in their supply chains.
• Monitor potential risk areas in their supply chains.
• Protect whistleblowers.
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DATA PRIVACY POLICY  

Key Merchandise intends to protect values such as confidentiality and personal data protection rights, in compliance with 
applicable laws.

In order to attain this purpose:

• Key Merchandise shall process the personal data belonging to employees, contractors, suppliers and customers 
accorinding to the applicable laws; 

• Personal data shall be processed for legitimate purposes and in relation with business objectives (including, but not 
limited to, activities related to the recruiting of employees or marketing actions) in compliance with the principles of 
relevance; 

• Sensitive data (including, without limitation, data that could allow the disclosure of political opinions, sexual orientation, 
racial origin, health condition, etc.) and judicial data processing operations shall occur only when strictly necessary to 
pursue Key Merchandise business objectives and always in compliance with applicable laws;

• Each interested person is notified regarding the purposes of each processing operation of his/her personal data.
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PRODUCT QUALITY POLICY 

Key Merchandise’s reputation is founded on delighting our consumers and customers with consistently great product 
quality that meets or exceeds their needs and expectations. Our aim is to be the most trusted and preferred customer and 
consumer choice on every occasion. 

Key Merchandise is committed to achieving this goal by meeting or exceeding all legal and regulatory requirements and 
through the rigorous application of our Quality Management System. Each personal product quality experience for our 
consumers depends upon all employees understanding their roles and responsibilities and ensuring that they adhere to 
Key Merchandise’s quality standards, business processes and regulatory requirements at all times.

Key Merchandise will take prompt and timely action wherever and whenever we encounter products which don’t meet our 
standards or those required in the market place. We will continuously improve product quality experiences by using the 
insights gained from our performance measures and from consumer and customer feedback.

MUSTS
Employees must:
• Apply effective processes to measure and record product and process performance and, where appropriate, take 
effective preventative steps or corrective action to assure great product quality experiences for our customers and 
consumers; and
• Promptly discuss concerns with line management and take steps to address any information regarding a potential or 
actual product quality, regulatory or safety issue.

MUST NOTS
Employees must not:
• Knowingly produce or distribute products or services that could adversely impact employees’ or consumers’ health, 
endanger customers or adversely impact Key Merchandise’s reputation;
• Take decisions about quality without sufficient knowledge or authority; or
• Respond to customers or consumers about the quality or safety of products without authorisation to do so.
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PACKAGING REDUCTION GUIDELINES

These Key Merchandise guidelines are developed by employing the following strategies: 

1. Sustainable packaging design,
2. Use of sustainable material inputs,
3. Sustainable production strategies,
4. Use of sustainable transportation, and
5. Sustainable end-of-life strategies. 

1. Sustainable packaging design shall be considered to have taken place if the vendor has:  
(a) Eliminated unnecessary packaging and reduced packaging in weight. Packaging
should be designed in such a way that it uses a minimal amount of packaging materials, with     
15% weight reduction from the 5 year baseline serving as a minimum target reduction goal.  
Reduction in packaging weight may also apply to the amount of materials used to ship and deliver an item.
 (i) Activities that can be taken to achieve this include, but are not limited to:
  1. Reduced use of pallets;
  2. Use of polywrap or shrinkwrap to reduce packaging size;
  3. Use of bag packaging over box packaging where applicable;
  4. Reduce additional layers of packaging through product labeling;
  5. Reduce the use of additional boxes by attaching containers together; and
  6. Use of air pillows (box sized).
(b) Increased cube utilization. This shall mean that the number of products or the volume of a    
product that can fit in a given unit of packaging required for transportation has increased from the  baseline.
c) Achieved a high efficiency ratio. This shall mean that the vendor has achieved an efficient    
percent product to percent packaging ration, by weight, with 90% product to 10% packaging as    
the target efficiency ratio. 

2. Use of sustainable material inputs shall be considered to have taken place if:
a) The source of materials used to make the packaging is known. For example, it is possible to  track the chain of custody 
through official source-certification or through endorsement by a certification program.
(b) Packaging has increased recycled content. As an example, vendors should seek to use composite pallets and totes in 
boxes.
(c) Packaging has increased renewable content. This shall mean that some component of the packaging material is made 
using renewable resources, or those replenished at a rate equal to or greater than the rate of depletion.
(d) Key target substances are eliminated from packaging. Such substances include, but are not limited by polystyrene 
foam (commonly known as styrofoam) packaging (e.g. packing peanuts) and polyvinyl chloride (PVC).
(e) Toxic substances are eliminated from packaging. This shall mean substances that can damage a living organism or an 
entire ecosystem.

3. Sustainable production strategies shall be considered to have taken place if the manufacturer can ensure, during 
manufacturing activity:
(a) Protection of water-stressed areas. This shall mean that the packaging production
facilities are not located in areas defined as water-stressed according to the Global Water Tool.
(b) Minimized freshwater consumption. This shall mean that documented efforts have been taken to reduce freshwater 
use.
c) Decreased total energy use. This shall mean that documented efforts have been taken to reduce energy use.
(d) Renewable energy use. This shall mean that documented efforts have been taken to increase renewable energy use, 
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including but not limited to the following types: biomass, hydropower, geothermal energy, wind energy and solar energy.
(e) Decreased air emissions of target substances. This shall mean that documented efforts have been taken to reduce air 
emissions.

4. Use of sustainable transportation shall be considered to have taken place if:
(a) Transport is EPA Smartway certified.
(b) There is increased renewable energy use during transport, e.g. through use of alternative fuels or hybrid vehicles.
c) There is decreased fossil fuel consumption during transport. This may apply to the transportation of the packaging 
itself to the product-manufacturer, the final packaged product to retailers, or the final packaging product from retailers to 
city agencies. For example, through:
  (i) delivery route optimization, or
  (ii) increased fuel efficiency.

5. Sustainable end-of-life strategies shall be considered to have taken place if: 
(a) Customers are appropriately informed about packaging disposal. An example of this is an easily visible label used to 
communicate to customers the appropriate disposal method in a clear, understandable way.
(b) Packaging is reusable. If capable, vendors may also seek to unpack delivery items
and collect materials (cardboard, plastic wrap, pallets) upon delivery to be used again in the future.
(c) Packaging is recyclable. That is, that the packaging is made of material which meets recycling standards. 

Packaging composed of more than one type of material shall not be considered recyclable unless each material on the 
packaging represents a substantial part of the packaging.
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LOGISTICS POLICY

Logistics processes are core activities for Key Merchandise and are fully integrated with manufacturing, sales and 
purchasing. Key Merchandise aims to maximize the efficiency and environmental sustainability of logistics processes by 
expanding solutions that are environmentally friendly, economically viable, and that provide a positive contribution to 
society.

We use the Logistics Guidelines to harmonize logistics initiatives by promoting sustainable practices and providing a clear 
approach for departments and business functions to act consistently, while working with partners in the supply chain to 
monitor indicators and achieve targets.

These guidelines apply to inbound and outbound logistics operations, to material handling, and to internal and external 
operators.
Adherence to these guidelines is fundamental to delivering consistent performance and developing logistics solutions 
respectful of the environment.

CORE APPROACHES

LOW-EMISSION TRANSPORT
Key Merchandise uses transport methods that meet stringent environmental standards and local regulations and explores 
alternative fuel solutions to reduce emission levels.

INTERMODAL SOLUTIONS
Key Merchandise evaluates all modes of transport, looking for sustainable options based on the location of suppliers’ 
plants, and the existing infrastructure. Key Merchandise assesses its network for potential new rail and sea routes as 
alternatives to road transport.

TRANSPORT CAPACITY
Key Merchandise is committed to developing solutions that optimize transport capacity, combining orders and agreing on 
longer delivery times.
Key Merchandise strives to minimize packaging and protective materials while meeting quality requirements. By adopting 
lightweight designs and reusable packaging materials, we minimize the use of raw materials, reduce waste and help 

optimize transport capacity, all of which contribute to reducing CO2 emissions. 
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WHISTLE BLOWING POLICY

1. INTRODUCTION

This is a global procedure and applies to employees, volunteers, partner organisations, suppliers or contractors of Key 
Merchandise or any person associated with Key Merchandise wherever located.

Key Merchandise will not tolerate the intimidation or victimisation of anyone raising a genuine concern under this policy. 
Anyone who tries to deter, intimidate or victimise an individual in a bid to prevent them from reporting a suspicion, will be 
subject to appropriate formal action and, if appropriate, may be reported to the relevant authorities.

2. EQUAL OPPORTUNITIES
Key Merchandise aims to treat people justly and fairly whatever their age, religion, disability, gender, sexual orientation or 
ethnicity.

3. WHAT SHOULD BE REPORTED
A reportable act is one made in the public interest by an individual who has a reasonable belief that one of the following is 
being, has been, or is likely to be, committed:
  
• Criminal offences (eg fraud, bribery, corruption, money laundering, modern day slavery, supporting or involvement in 

terrorism).
• Failure to comply with legal obligations or regulatory requirements;
• A miscarriage of justice.
• Endangering someone’s health and safety.
• Damage to the environment.
• Covering up wrongdoing.
• Unethical conduct.

Not reporting a suspicion when there are clear grounds for doing so could result in disciplinary action or other sanctions.

4. PROCEDURE
4.1 Concerns should be raised as early as possible. Concerns may be raised verbally but preferably in writing or by email, 
giving any background and history, including relevant dates and any witnesses.
In the first instance, concerns should be raised with your immediate line manager. However, if your
line manager is involved in the wrongdoing or you feel unable to raise the matter with your line manager, you should 
report your concerns to one of the following:

• A more senior manager.
• A People Group representative.
• Key Merchandise’s whistleblowing contact person and email address: Clarine van der Meer | c.vandermeer@keyme.eu

4.2 An investigation will then be carried out. You must not investigate yourself, this could result in either
the destruction or contamination of evidence or put your own safety at risk.
You should treat any information you are given regarding the investigation as confidential.

5. ANONYMITY
Individuals are encouraged to put their name to any whistleblowing disclosures they make. Concerns expressed 
anonymously will be considered at the discretion of Key Merchandise, taking into account:
• The seriousness of the issues raised.
• The credibility of the concern.
• The likelihood of confirming the allegation from attributable sources.
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6. CONFIDENTIALITY
Key Merchandise will treat all such disclosures in a confidential and sensitive manner. The identity of the individual 
making the allegation may be kept confidential so long as it does not hinder or frustrate any investigation. However, the 
investigation process may reveal the source of the information and the individual making the disclosure may need to 
provide a statement as part of the evidence required. 

7. MALICIOUS REPORTS
Individuals who make malicious accusations under this policy ie those which are not true, may be subject to formal action.

8. USEFUL CONTACTS
If you require further advice, you can speak to your Group representative or contact the confidential 
Key Merchandise whistleblowing email address c.vandermeer@keyme.eu.

Advice can also be obtained from outside Key Merchandise through the whistleblowing organisation,
 Huis voor Klokkenluiders. This organisation is NL based, but can provide advice on whistleblowing from other countries:

Telephone:  088 – 133 10 00
Email:  info@huisvoorklokkenluiders.nl
Website:  www.huisvoorklokkenluiders.nl


